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The Power of Graphics 
http://www.billiondollargraphics.com/infographics.html 

http://cobaltconnects.ca/blog/exchange/graphic-engagement-matt-jelly-designs-power-move-people 
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(Click to see 
better) 



+
93% of communication is nonverbal 



+
The brain deciphers image elements 
simultaneously,  

while language is decoded in a linear, 
sequential manner – which takes more time 

A dusky-orange kitten with 
grey eyes laying on its back 
on a white floor with no detail 
in the background. The kitten 
is slightly on its side, with the 
left side paws in the air and 
the front left paw looking like 
it is reaching for something. 
The kitten is looking off to the 
top right. It’s adorable. 



+
It is not surprising that it is much easier 
to show a circle than describe it.   
 



+
When it comes to quick, clear 
communication, visuals trump text 
almost every time. Presented with the 
following textual and visual 
information, would you pet this dog? 



+ In 1986, a study at the University of 
Minnesota School of Management found that 
presenters who use visual aids are 43% 
more effective in persuading audience 
members to take a desired course of 
action than presenters who don't use visuals.  
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In 2001: 
Nike spent $269 million on its image to 
sell their products.  
Anheuser-Busch spent $440 million. 
Pepsi budgeted over $1 billion.  
Coca-Cola budgeted $1.4 billion.  
 
 
 
 
Visuals paint the picture of who the 
advertiser is, what they stand for, and 
how the audience may benefit.  



+
The Era of 
Infographics 



+

Their combination of visuals and text is 
“super information” that can be 
processed quickly and more 
accurately. 
 

http://neomam.com/interactive/13reasons/  

Why do infographics work? 



+
More 
examples, 
please! 


